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5.2. RETAIL EXPENDITURE AND SUSTAINABLE GFA FORECAST 
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Scenario 1 Scenario 2

Households 650 1,650

Internalised convenience retail spend $2.1 $5.8

Sustainable GFA (sqm) 710 1,940

Sustainable land area (sqm) 1,600 4,300
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APPENDIX 1: MILLWATER DEMOGRAPHIC PROFILE 

Population 6,630                         

Households 2,409                         

Person Per Dwelling Ratio 2.75

0–4 Years 9%

5–9 Years 9%

10–14 Years 9%

15–19 Years 6%

20–24 Years 4%

25–29 Years 3%

30–34 Years 6%

35–39 Years 9%

40–44 Years 12%

45–49 Years 8%

50–54 Years 7%

55–59 Years 4%

60–64 Years 4%

65 years and Over 10%

$20,000 or Less 2%

$20,001–$30,000 2%

$30,001–$50,000 8%

$50,001–$70,000 9%

$70,001–$100,000 21%

$100,001 or More 58%

$5,000 or Less 15%

$5,001–$10,000 4%

$10,001–$20,000 13%

$20,001–$30,000 10%

$30,001–$50,000 16%

$50,001 or More 42%

European Ethnic Groups 80%

Mäori Ethnic Group 4%

Pacific Peoples' Ethnic Groups 1%

Asian Ethnic Groups 12%

MELAA Ethnic Groups 1%

Other Ethnic Groups 1%

No Qualification 14%

Level 1 Certificate 9%

Level 2 Certificate 11%

Level 3 Certificate 8%

Level 4 Certificate 10%

Level 5 or Level 6 Diploma 11%

Bachelor Degree and Level 7 Qualifications 17%

Postgraduate and Honours Degrees 4%

Masters Degree 4%

Doctorate Degree 0%

Overseas Secondary School Qualification 12%
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 Employed - Full Time 57%

Employed - Part Time 14%

Unemployed 3%

Not in Labour Force 26%

Managers 26%

Professionals 24%

Technicians and Trades Workers 9%

Community and Personal Service Workers 9%

Clerical and Administrative Workers 13%

Sales Workers 12%

Machinery Operators and Drivers 2%

Labourers 4%

Full Time 10%

Part Time 4%

Full-time and Part-time Study 0%

Not Studying 86%

Wages, Salary, Commissions, Bonuses etc 83%

Self-employment or Business 27%

Interest, Dividends, Rent, Other Invest. 33%

Payments from a Work Accident Insurer 1%

NZ Superannuation or Veterans Pension 12%

Other Super., Pensions, Annuities 3%

Unemployment Benefit 1%

Sickness Benefit 1%

Domestic Purposes Benefit 1%

Invalids Benefit 0%

Student Allowance 1%

Other Govt Benefits, Payments or Pension 5%

Other Sources of Income 1%

No Source of Income During That Time 0%

Agriculture, Forestry and Fishing 1%

Mining 0%

Manufacturing 7%

Electricity, Gas, Water and Waste Services 0%

Construction 11%

Wholesale Trade 11%

Retail Trade 9%

Accommodation and Food Services 5%

Transport, Postal and Warehousing 2%

Information Media and Telecommunications 3%

Financial and Insurance Services 7%

Rental, Hiring and Real Estate Services 2%

Professional, Scientific and Technical Services 13%

Administrative and Support Services 3%

Public Administration and Safety 4%

Education and Training 9%

Health Care and Social Assistance 7%

Arts and Recreation Services 2%

Other Services 4%
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Single 6%

Couple 31%

Single Parent With Children 6%

Two Parent Family 55%

Other Multi-person 2%

1 Residents 5%

2 Residents 30%

3 Residents 19%

4 Residents 29%

5 Residents 13%

6 Residents 3%

7 Residents 1%

8 Plus Residents 1%

Dwelling Owned or Partly Owned 65%

Dwelling Not Owned and Not Held in a Family Trust 13%

Dwelling Held in a Family Trust 22%

0 Years 43%

1–4 Years 36%

5–9 Years 19%

10–14 Years 1%

15–29 Years 1%

30 Years or More 0%

One Bedroom 1%

Two Bedrooms 1%

Three Bedrooms 24%

Four Bedrooms 64%

Five Bedrooms 8%

Six Bedrooms 2%

Seven Bedrooms 0%

Eight or More Bedrooms 1%

Under $100 0%

$100–$149 0%

$150–$199 0%

$200–$249 0%

$250–$299 0%

$300–$349 0%

$350 and Over 100%
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APPENDIX 2: PROPERTY ECONOMICS RETAIL GROWTH MODEL 
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